LOVE COMMUNICATIONS

UOT 2020 CeOp

In-State Advertising Packages



KSL TV Campaign

Use thepower of broadcasto inspire Utah travelers statewide to explore our own backyard
A :15 commercial placement on KSL (Ch. 5)

A Extend spot message with additional-ait exposure through added value sponsorships tying kgt
Morning New& | & ¢ S fTdday ISkovaridl TohighiShow

A In-show feature withOutdoors with AdaniEakle (Saturdays at 6:30p)*
A Packages available for both Sept/Oct 2020 and Feb/March 2021 timing.
A Station partnership provides 100% matching value on investment.
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promotional obligation are subject to preemption for breaking news and emergency new coverage



KSL TV

Campaign Element Reach/ Impressions
$10,000 Broadcast Schedule on KSL (:15 spots) 900,000
Bonus onair schedule ($3,500 value) 265,000

2-Weeks KSL TV News/Today Show Weather Sponsorship
15x :04/:07 Billboards, M- 7a9a

1-Week Tonight Show with Jimmy Fallon Sponsorship
5x :07 billboards, MF 10:35p

KSL Outdoors Showdét / St SO NI S ! G K CSI (dzNB £ - 000
2-3min Interview/Feature with show host, Adarkakle ’

455,000

205,000

1,842,000
Total Value: $20,000

Total Investment: $0,000
($5,000 Destination / $5,000 UOT match)

Destination will need toprovide 15 TV spot(s) and logo/image assets for sponsorship billboards.

Scheduling for interview will be coordinated between show host and destination spokesperson availability.

KSL can provide production services at no additional cost for TV spot(s) if destination providal mgo/graphics and scrip
If destination needs help gathering visual assets and/or script writing additional fees may apply.
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Use thepower of broadcasto tell your location story in longform!

Packages available for both Sept/Oct 2020 and Feb/March 2021 timing.

Pretaped segments filmed on locatiat your destinatiort¥, and will air on Fridays.
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*Destination may be asked to provide lodging for photographer and talent (x2 rooms) for one night for travel outside theh\FasH.
**Due to the nature of live news, segment times are subject to be changed or bumped in the event of breaking news.
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Morning News/Noon News Segments8 minutes content 210,000
Fresh Living Segment4 minutes content 43,000
MO ¢l NHSGSR 9YLI At "@a&tyldsy) NI @S 50,000
¢F NBAESGSR 5AaLiXlreée . FyySNaAR (2 100,000
KUTV AM News Boosted Facebook Post of (1) @r Segment 10,000
KUTYV Fresh LivingBoosted Facebook Post of eair Segment 10,000
$6,500 Broadcast Schedule on KUTV/KJZZ (:15 spots) 590,000
1,013,000

Total Value: $20,000

Total Investment: $0,000
($5,000 Destination / $5,000 UOT match)

*Need aminimum of (3) DMO partners per period to execute this package. Sept/Oct 2020 & Feb/March 2021.
Destination will need toprovide 15 TV spot(s), logo/image assets and copy for eblast, and web banners.

If destination needs help gathering visual assets and/or script writing additional fees may apply.
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Digital Outdoor

Inspire Wasatch Front travelers withvid images of your travel destinatiodisplayed along15.

AAdrotationonhigkh YLIF OG MnQ E nyQ RAIAGEE O0Af €062 N

A Placement to rotate across (12) locations oven@nth
campaign, providing maximum reach across the Wasatch
Front 15 corridor.

A Flexibility to rotate and/or change messaging throughout.
AOEGSYRSR SELRA&adiNBE 6AGK OSYyR?2
iInvestment.

A Packages available for both Sept/Oct 2020 and Feb/March
2021 timing.
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Digital Outdoor

A 2-Month Outdoor Campaign

A 8-second ad rotation across (6) locations each month
A Minimum 92,520 ads per month

A 2,352,401 impressions per month

Total Value: $21,177

Total Investment: $0,000
($5,000 Destination / $5,000 UOT match)

*Need aminimum of (3) DMO partners per period to execute package. Sept/Oct 2020 & Feb/March 2021
Destination will need to provide ad creative laid out to spec (416 px H x 1504 px W).
If destination needs help with ad design, vendor can provide services for additional $275 per ad version.



KSL.conlNative

Use #1 local media site in the US to reach Utah travelersimathrational native content

@-COI’-I Newe Sports B--ndview TV Ror e
)
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A BrandViewputs your content on the homepage of
KSL.com

AY{[ Qa O2y Syl aitiddsoreathl y
destination can provide their own.

A The perfect way to promote/educate/showcase yo
destinations many beautiful travel locations and to
provide information around why their next vacation
should be a staycation.

A Packages available for both Sept/Oct 2020 and
Feb/March 2021 timing.

Keep yéur family safe and enjoy
a staycation in amazing Utah this
summer

LUTAH

MOST VIEWED

1. WSU professor put on leave after



Desktop Ads
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7 habits of mentally strong
people

------------------

2. Brushing off negativity

.................

|AD UNIT |

{ AD UNIT

KSL.com

E 1. Nurturing self-confidence
1 Our minds and thoughts have a vital impact on

KSL.conlNative

A Minimum 2 article campaign (includes one social post per article)

A Brand owns 100% of all ad slots

Mobile Ads

personal injury law.

A Average page views: 7,500

from health issues, a rocky relationship or just life in
general. But more than what causes the trials, how a
person reacts is what determines his or her outcome

A Average time spent with each article: 3+ minutes

When you examine patterns of mentally tough people
it helps you identify and implement ways to remain in
control of your life. To give you an idea of where to
start, KSL and Robert J. DeBry and Associates have
brought you seven habits of mentally tough people

Total Minimum Investment: $4,400 (2 Articlgs

. ADUNIT | ($2,200 Destination / $2,200 UOT match)

*Destination will need to provide content direction for KSL team to write articles or can
provide articles fully written. Display banners (300x250, 300x600, 320x50, 728x90, 970x250)
and logo will also need to be provided for on page display.

succ



PulsePointNative

aS + A atdpperforiaimg rogiammatinative partner to reach Utah travelers in real time.

A Audience Targeting:

A Keyword: Utah national parks, hiking, biking, mountain bi
rock climbing etc.

A Categories: traveling, outdoors, Utah vacations, mountair
vacations, desert vacations.

A Demo: HHI $80k+, age 26+

A Intent Signal: Actively planning a vacation.
A BrandSafetyPlacements to exclude content relate
to COVIEL9.
A Headline and Image Variant Testing

A Packages available for both Sept/Oct 2020 and
Feb/March 2021 timing.

TRAVEL ALERT: In Zion National Park, there are several trail closures. Read move. (X

Visit Utah’s Parks

Discover Utah’s Pristine Z|ON NAT|ONA|_ PARK

Backcountry Soaring vermillion cliffs and verdant valleys

tracts visitors looking to nourish their souls with the sight of the verdant valleys an




PulsePointNative

Headlines

@NEWS VIDEO LIVE SHOWS 2020 ELECTIONS el jo)
A Minimum 2month campaign

A KPIs: Page Views, Avg Time on Page, Booking Information**

.",
44

R e A Average page views: 14,700

How To Make The Most. ' Ho to Payff o This New Pocket Knife
Of Your Utah Winter $10,000 Fast Will Leave You . . . .
Speechless | A Average time spent with each article: 2.5 minutes

Total Minimum Investment: $11,000 (3+ Articles
($5,500 Destination / $5,500 UOT match)

*Destination will need to provide articles fully written with accompanying
images/photography. Itineraries and listicles tend to perform best.



